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Marketing without data is like
driving blindfolded. It's thrilling, but
probably not the best idea if you
want to reach your destination.

#DataDrivenMarketing
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Why phone calls?

60%

60% of smartphone
users will contact your
business directly using
search links, including
"click to call" functions.

The Underestimated Value of Phone Calls That Marketers Miss -
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100%

All respondents aged 40+
voted phone calls in their
top two favorite forms of
business communication

By Sergio Alvarez - Feb 11,2022

Entrepreneur

22% of the 18-39 group
said they too would
rather speak to a human
on the phone.
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https://www.hubspot.com/marketing-statistics
https://www.hubspot.com/marketing-statistics
https://www.ringcentral.com/us/en/blog/phone-statistics/

Tracking Numbers

Assign unique
tracking numbers
to your marketing
channels.

CTH University

START TODAY
CTM University

<script async src="//54321.tctm.co/t.js"></script>
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Tracking Numbers

Assign unique
tracking numbers
to your marketing
channels.
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Measure
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Measure

Gather robust
campaign
attribution
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Form
Submission

Form activity is logged
with all the form fields

@CallTrackingMetrics #EduWebSummit2023



O O
\J </
| s | o | oo
| s |
—)
Form Outbound Text
Submission Message
Form activity is logged Automated outbound
with all the form fields text, notifying the lead

that they will be
receiving a call back
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Form Outbound Text Outbound
Submission Message Call

Form activity is logged
with all the form fields

Automated outbound
text, notifying the lead
that they will be
receiving a call back
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Automated outbound
call, connecting the
lead and your sales

team within seconds

or a during a specified
timeframe
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Form Outbound Text Outbound Convert more
Submission Message Call leads!

Form activity is logged
with all the form fields

Automated outbound
text, notifying the lead
that they will be
receiving a call back
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Automated outbound
call, connecting the
lead and your sales

team within seconds

or a during a specified
timeframe

A T-minute response
time can lead to 391%
more conversions!



Texting

Attribute every
form, text, chat,
and call on one
platform.




Conversation
Analytics

1. TRANSCRIPTIONS

W 2. KEYWORD SPOTTING

5. ASKAI
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Transcriptions

Max Mendez: Thanks for calling CTM University. Would you
like to schedule a campus tour?

CallTrackingMetrics




-

Max Mendez: Thanks for calling CTM University. Would you
like to schedule a campus tour?
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Did they mention
paid advertising?

No, there was no mention
‘4 advertising, Google
rosoft Advertising.
- Organic in this
ipt.

What is the sentiment
of this conversation?

The sentiment of this
transcription is frien

and helpful. Is this a

qualified lead?

Yes, thisis a
qualified lead.
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ext a question about campus
housing to (410) 267-4441



Thank you!
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